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A MULTITUDE OF APPLICATION SETTINGS

L I M I T L E S S  V E R S A T I L I T Y

SHOPS TRADE SHOWS AND EXHIBITIONS DEPARTMENT STORES SHOWROOMS

BANKS RESTAURANTS, FAST FOOD HOTELS TRAVEL AGENCY

Display Line can find application in a great number of sectors, from trading to services, the tourism
and leisure industries, and a host of other activities that are part of our daily life. Thanks to the
versatility of Display Line, the user's imagination and creativity make it possible to realize innovative
and effective communication solutions. Here we illustrate some possible application examples.

COMMERCE

• Shops: projecting trademarks or fixed or moving icons showing the products, special offers on the walls inside the shop,

on the pavement outside, in the window displays. By using the beam shaper it is possible to highlight a particular item in

the shop window

• Trade shows and exhibitions: signs for halls, stands, services offered. Direct projection onto the product showing technical details. Pos-

sibility of moving the beam of light for promotional purposes onto a nearby wall or in other directions. It is possible to project up to 8 dif-

ferent logos in sequence, ideal if you need to show the trademarks you represent.

• Department Stores: it is possible to project a welcoming message for customers, promote trademarks or special offers on

the wall shelving, show services available, promotions or new items.

• Showrooms: highlighting and promoting products displayed, using gobos or slides summing up their features, advantages

and benefits. Targeted effects to entertain customers.

SERVICES AND TOURISM

• Banks: projecting written information and directions with arrows, for instance, pathways to ATMs or cashier desks.

• Restaurants, fast food establishments: projecting one's logo or a welcoming message. Menu and specials list can be updated

every day using different slides.

• Hotels: welcoming messages at the reception, signs to the restaurant, conference hall, swimming pool or fitness room.

• Travel agency: projecting drawings or icons of tourist destinations, indications of special offers, pictures of islands surrounded

by the sea and waves.

• Airports and stations: signs showing the traveller where to go and what to do, promoting services available to the gene-

ral public.
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ADVERTISING FOR THIRD PARTIES WEDDINGS THEATRES AND CINEMAS CONVENTIONS AND PRESENTATIONS 

LEISURE

• Sports halls, gyms, bowling halls: team logos, names of athletes or sponsors projected onto the walls or onto the playing

field, night-time and outdoor projections.

• Amusement halls: entertainment with the motion and colour of rotating images, water and wind effects besides other

graphic effects, projecting trademarks and signs for bars or facilities.

• Discotheques: indoor and outdoor signs, promoting the establishment and its services, visual support for special evenings,

competitions, sponsoring, advertising.

• Art galleries and museums: architectural illumination of rooms and selective illumination of works displayed (essential to

use the beam shaper), directions for the route to follow, to the souvenir counter or to the exit.

OTHER ACTIVITIES

• Weddings: projecting messages onto the walls (e.g."Just Married"), pictures of rings, toasts, cakes, the names of the bride

and bridegroom.

• Conventions and presentations: highlighting the product and its competitive advantages, projecting the logo of the

corporations taking part in the reception and in the hall, welcome messages, highlighting the names of the speakers and

the various events of the meeting, showing the topics, giving directions, entertainment during the breaks.

• Theatres and cinemas: projecting titles, names of actors and, at the entrance, photos of actors and the stage, possibility

of selling advertising space.

• Advertising for third parties: Display Line can be used to rent advertising space for projections inside and outside sports

halls, gymnasiums, discotheques, hypermarkets, cinemas.

OTHER ACTIVITIES...

ART GALLERIES AND MUSEUMS AMUSEMENT HALLS DISCOTHEQUES SPORTS HALLS 
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